HHL German language classes for MBA students

2. Intermediate/Advanced

approximately 200 lessons of German
4 terms (September-August)
4 (1 lesson = 45 minutes) (2 sessions, 90 minutes each)

eI N le g ESE  approximately 200
sons

Number of credits

Estimated minimum 5 hours per week

time for self-study

Course aim The course will take students to the Vantage Level (Level B2) of language compe-
tence as described in the European Framework.

Course profile The course focuses complex features of German syntax and morphology and covers
a wide range of lexical fields related both to business and non-business activities.
Furthermore it provides economic, cultural and historical information on the countries
where the language is spoken.

Syllabus and litera- e Tangram 2A (Hueber) e Unternehmen Deutsch (Klett)
ture e Tangram 2B (Hueber) e Deutsch fiir den Beruf (Hueber)
e em Hauptkurs (Hueber) e Wirtschaftliche Landeskunde der
e em Abschlusskurs (Hueber) Bundesrepublik Deutschland (InterNa'
tiones)
[ ]
Complement Participants with a sufficient language command may take the Advanced Business
German course offered for exchange students from March to June.

Please note:

The information given as to the course aims and profiles may vary according to the participants previous knowl-
edge, attendance records and commitment to the courses.
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